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Introduction

The problem of web conflicts is developing with tfapid growth of e-economy, e-
politics, e-culture and other aspects of social iifoving to the cyberspace. Most people who
use the Web are involved into numerous connectant interactions, which often cause
conflicts of different sizes and types. We thin&ttbbservation and analysis of conflicts in the
Web (the sophisticated dimension of cyberspacerdpesents many features of the physical
and social space), gives us the right to addresglta of “virtual location” of any conflict as
an important characteristic feature of this conflithat is why the problem of the web, and,
its particular part, social media as a potentigh¢p” of a web conflict, is important.

Social media and social software: definition problem

There are two extremely similar terms for definthg potential virtual location of the
conflict occurrence and development: “social mediad “social software”.

Social media can be defined as a group of Intdvased applications built on the
ideological and technological foundations of Wel,2and that allow the creation and
exchange of User Generated Content.

The term “social software” may be broadly defined“software that supports group
interaction” (Shirky, 2003, para. 2). Current sba@aftware tools not only support social
interaction, feedback, conversation and networkBayd, 2007; Downes, 2005), but are also
endowed with high level of flexibility and modulgrithat enables collaborative remixability
— a transformative process in which the informataomd media organised and shared by
individuals can be recombined and built on to eesw forms, concepts, ideas, mashups and
services.

We are going to use a term social media with sospecs of social applications. The
final definition, that will be used for further earch, takes the following form:

Social Media is a group of web-based applicationat tsupport interaction and
communication between individuals over the intearad allow to create, share, organize and
also transform the human-readable data (web cgntent

Complex communication channel

In our research, we study the role of social media communication channel between
the participants of a communication process. Wheople are using a social network or a
website to share information they are acting asrmétion sources for each other. Those who
are reading or potentially receiving the sharedrimiation are recipients or, using the
terminology of Shannon’s communication model, “degion”.

In information theory as well as in sociolinguistithe communication channel can be
defined as a medium used to transmit and receivesages between the participants. But
social media are very complex and differ from othbemmunication channels. Their main
peculiarity is that any social medium can be vievasda complex channel which actually
consists of a large number of quite simple chanaosél for transmitting diverse messages.
Access to the social media data can be providedspéxial web-based applications called
“portlets”, “widgets”, “gadgets”, which perform thele of separate communication channels
for different types of messages.



Social media sites are often organized as tl-called “portals” and “mashups” whic
are a basic technology for Web 2.0. Most web pageslable to a registered user of a so
network or a website witilveb 2.0 features are actually a “patchwork” or ea€pollage” of
data and messages from different sources, comhinédlisplayed in the form of a web pa
The sources of such messages can vary greatlyep®hd on the particular social media .
the user’s preferences.

Portlets and transclusion

An example of the technology that makes a webpdga social network highl
complex and dynamic, is usage portlets: fveb components specifically designed to
aggregated in the context of a composite pUsually, many portlets are invoked to in -
single request of a portal page. Each portlet predwa fragment of markup that is combi
with the markup of other portlets, all within therfal page markt”. (JSR 16¢

Each prtlet can be used to conveyfferent data. They can be designed
transmission of messages with different forms aadtent. The capacity of this kind o
channels cabe presented as an approximate proportion ohe possible forms of messag
for transmitting: texaal, visual graphical, and audial.
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For clarification of our concept of social media ls usea graphic schen. We think
that atom-like model can fihis purpose

Social Medium

The most significant part of a portal is its datsbthat can be viewed as a “core” in
model. The database stores all the data, most afhwdan be added and accessed via
portlets. The portlets form the “shell” of the mdrand are mixed and rresented on a web
page. A user of the web site that can be eitheenales or a recipient of the messages
interact only with the shell. The shell is visibded usable so the portlets provide
information flow between the core and everythingsal¢ the portal: users or other websit



It should also be noted that every portlet has st its own data volume. Portlets, widgets
and gadgets have different functions, features, datess and transfer privileges.

The communication process on such web portalsfrémsmission of a message from
the sender to the recipient often works accordinipé following pattern:

1. To send a message the sender uses a portleta(egssage box). The portlet adds the
message to the social media website database. g phase the message can be
transformed, filtered out or just stored waiting fequisition.

2. To get this message (not always directly) the ienipshould use another portlet on
his/her side of the channel. This portlet has talble to access to the data and display
the message. Of course, the portlet is not abpedeide messages it is not adjusted to
get. For example a youtube video can not be playea website search box. The
portlet can be designed as a web browser pop-ugowiror a widget.

There are also technologies, such as embeddingge ifihking, framing which can
transfer data from one social medium (website/lslogial network) to another to achieve the
so-called “transclusion”. For example, it is easgimbed a YouTube video into a webpage or
repost an interesting blog article on a social wetwpage. Reposting (quoting an initial
message, providing a hyperlink to the source obath depending on the particular website)
and embedding have become very powerful tools afsarge distribution throughout the Web.
In our model transclusion can be illustrated inftiilowing way:

Social Meaum 1

Social Medum 2
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Transclusion makes connections between differefusites and creates the groups of
interdependent web sources. In our analogy thesmmbtes combination of atoms in molecular
structures. In social media this phenomenon is usedsively (reposts, quotes, ads,
hyperlinks).

The most advanced social media use even more nuaphkisticated technology:
mashups. Mashups can not only provide interactetwéen users and other data sources but
also interact between themselves. Mashup is muate momplex communication channel
than a portal: it consists of a large amount oémwbven channels while in portals channels
are parallel.

Therole of social media in web conflicts

In the recent decade the social media have growthégamost massive and efficient
means of communication. The Web 2.0 heavily rediegshe user-generated content and it is
its strong side. Social media are global and ubsgsi That means they can be reached from
everywhere at any time through variety of devicesneby an inexperienced user: most of
such websites are very user-friendly. Although alomedia are very flexible and constantly
changing, their advantage is that they can remtaibles communication channel due to the
effect of redundancy.



The fact that most social media are organized aslpcand mashups means that they
combine information from different sources and prest to the user in heavily mixed and
fragmented way. That information is sometimes dififi for perception. And as the source of
such information is another user, the messageshdittdd over social networks are always
full of opinions, subjective points of view, andabi This makes social media very sensitive
to web conflicts inception and development.

For example, a Facebook news feed can be the sadircentradictory and highly
emotional messages delivered to the end user onvebpage that is constantly updating.
Numerous comments to a popular YouTube video ceamaontain opposite opinions. “Like”
and “Dislike” buttons with counters are speciallgsjned to express the polarity of views.
The very nature of social media heavily relies apressing opinions, building very dense
communicative space for discussions. That mearisst@al media are and will be the area
for conflicts. What tools are available to the dimtihg parties? That depends on the
particular website that serves as a virtual placeHe conflict.

Conclusion

As it was said, the problem of social media is extly important because "virtual
location” of the web conflict in one of its key cheteristics.

The most important point is that in a web conflebcial media are complex
communication channels. This allows not only tolaxphow people communicate over the
web but to show how information exchange processgldgs. It also makes possible to
capture the moment of web conflict origination,ttace web conflict development and of
course it is applicable to the research of webladrdynamics, analysis and resolution as the
final result.
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